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Does It Matter If Google's Search Results Are Fixed.
The fools, usually, are us.
We, the people, switch off our critical faculties and happily barter our trust for the joy of convenience.
So will we ever make the effort to even raise an eyebrow when we read "Google this week admitted that its staff pick and choose
what appears in its search results"?

These words, from The Register's Andrew Orlovski, ought surely to give one or two people pause for a small grunt of concern.
As Orlovski points out, Google News expressly declares that the "selection and placement of stories on this page were determined
automatically by a computer program." Except that, it appears, maybe they weren't.
He quotes Michael Arrington of TechCrunch, who suggested that Google will "make obvious changes - An example is if "thousands
of people" were to knock a search result off a search page, they'd be likely to make a change..."
"Now what, you may be thinking, is an 'obvious change'?" writes Orlovski. "Is it one that is frivolous? (Thereby introducing a Google
Frivolitimeter? [Beta]). Or is it one that goes against the grain of the consensus? If so, then who decides what the consensus must
be?"
Notice the considerable idealism in Google's DNA.
Orlovski concludes by questioning Google's "unique democracy" in the way search results are presented. He cites Google's current
explanation of Page Rank:
"PageRank also considers the importance of each page that casts a vote, as votes from some pages are considered to have greater
value, thus giving the linked page greater value. We have always taken a pragmatic approach to help improve search quality and
create useful products, and our technology uses the collective intelligence of the Web to determine a page's importance."
The important words here, surely, aren't "value" or "useful" or "collective" or "intelligence." They are "pragmatic" and "approach."

Many who reside in Inner Accolyteville cling fondly to the belief that the Web, with Google as its artificial heart, symbolizes a new
democracy, a new honesty, a new pulsating, life-affirming form of justice.
But Google's is surely a "pragmatic approach." It's an advertising agency. It makes its money out of advertising. Mundane classified
advertising at that. There is nothing idealistic about it.
Indeed, the idealism of Web 2.0 as a whole is, these days, rushing down the Turbulent River to be replaced by an endearing rush
toward pragmatic approaches.
Google wants its search results to become more pragmatic, not for any political, social or even intellectual reason. The company
simply thinks it's better for business. Advertising business.
Most of us won't notice or care and will continue to depend on Google because it's so dominant, so fast, so very much our rolling
dictionary of the world.
This leave Google to approach its business in as pragmatic a way as it chooses. It will makes changes, and we will continue to
believe in them.
The folks at Google are no fools. As for us, well, the slapping of our foreheads always comes a little too late.

Learn more about Search Engine Optimization, the most effective form of online advertising.

Search Engine Marketing is the fastest growing advertising medium in the world, projected to become 10x more powerful and
influential than traditional media outlets such as: network television, cable television, local television, network radio, local radio,
satellite radio, national newspapers, local newspapers, magazines, billboards, direct mail, telemarketing and more.
Discover the most powerful and effective form of advertising, Search Engine Optimization.
An aside for consideration are the the distinct segments within the field of Search Engine Optimization. Clarification and separation
are required in terms of paid search marketing, sponsored search advertising, pay per click, email marketing (spam), and the
foundation of strategic internet marketing: Organic Search Engine Optimization (Organic SEO) are also referred to as Natural
Search Engine Optimization (Natural SEO).

Key Organic Search Engine Optimization Facts:
●

Keyword search is the 2nd most popular online activity, rapidly approaching the popularity of email retrieval.

●

90% of all new website visitors are delivered by a major search engine and/or directory.

●

98% of all keyword search activity results are powered by the big 4 search engines: Google, Yahoo, MSN and AOL.

●

Keyword search results on Google, Yahoo, MSN and AOL are determined by search engine spiders and/or robot crawlers.

●

Recent internet marketing studies confirm that keyword searchers prefer the organic results at a 6 to 1 ratio vs. pay-per-click
sponsored search advertising listings.

Is your corporate website being found early and often on the keywords and keyword phrases that best describe your products,
services and industry? Harness the power that our proven organic search engine optimization technologies provide...

Learn more about our client roster, one of the strongest in the SEO industry, and more importantly discover why our client-focused
Organic Search Engine Optimization company maintains the highest client retention rate in the SEO industry.
"Our year over year revenues are climbing rapidly in a timid economy.
If you are looking for an excellent SEO Company, contact Peak Positions"
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