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Microsoft's Latest Yahoo Snub Leaves Some Traders Uncertain.
There's that old saw about if you look around the table at a poker game and can't recognize the sucker, it's you. Yahoo's Jerry Yang
might have some experience in this matter, as he's now broached the possibility of a merger with Microsoft -- something he rejected
earlier in the year.
Options traders can be forgiven, then, if they're taking a wait-and-see approach.

Shares of Yahoo fell 13% to $12.20 Friday, one day after the dissolution of a revenue-sharing deal with its larger competitor Google,
and, after Microsoft Chief Executive Steve Ballmer pointedly dismissed the idea of a merger with Yahoo.
The current back-and-forth centers on the idea that Microsoft doesn't plan to buy Yahoo, but that it may put together some sort of
search-partnership deal, which Mr. Ballmer endorsed as a possibility. While a number of analysts are convinced this will happen,
those in the options market on Friday weren't.
Activity was high in the November $13 calls, where more than 17,000 contracts changed hands, which suggests that people are
saying "the stock is being massively oversold and people are looking for it to rebound in short order," says Jocelynn Drake, analyst
at Schaeffer's Investment Research. However, more than 16,000 $12 put contracts, or options to sell the stock at $12 at a later date,
also changed hands.
However, the action in the December and January options don't suggest an undercurrent of optimism that some sort of deal between
Microsoft and Yahoo will happen, even a search-partnership deal. There was more activity in puts than calls in December options,
which reflects expectations for weakness in Yahoo's share price. Activity in January options slanted more to the call side, with more
than 20,000 out-of-the-money calls changing hands, compared with about 7,000 put contracts.
"There is the hope that eventually they will do something, but the time frame is questionable," says William Lefkowitz, chief options
strategist at vFinance Investments. "They could say they're not making a bid and then make a bid."
Indeed, Youssef Squali, analyst at Jefferies & Co., predicted that Microsoft would make an offer by the end of the year. Mr. Squali
says a search deal with similar terms as the offer in July would guarantee annual cash flow of $2.3 billion to Yahoo, and such an
offer would result in a net present value of about $11 billion, or about $8 a share. (Mr. Squali does not own Yahoo shares and has a
$20 price target on them.) "At the end of the day, a search deal is very much in the cards," he says.

For now, traders don't agree. But things can always change.

Learn more about Search Engine Optimization, the most effective form of online advertising.

Search Engine Marketing is the fastest growing advertising medium in the world, projected to become 10x more powerful and
influential than traditional media outlets such as: network television, cable television, local television, network radio, local radio,
satellite radio, national newspapers, local newspapers, magazines, billboards, direct mail, telemarketing and more.
Discover the most powerful and effective form of advertising, Search Engine Optimization.
An aside for consideration are the the distinct segments within the field of Search Engine Optimization. Clarification and separation
are required in terms of paid search marketing, sponsored search advertising, pay per click, email marketing (spam), and the
foundation of strategic internet marketing: Organic Search Engine Optimization (Organic SEO) are also referred to as Natural
Search Engine Optimization (Natural SEO).

Key Organic Search Engine Optimization Facts:
●

Keyword search is the 2nd most popular online activity, rapidly approaching the popularity of email retrieval.

●

90% of all new website visitors are delivered by a major search engine and/or directory.

●

98% of all keyword search activity results are powered by the big 4 search engines: Google, Yahoo, MSN and AOL.

●

Keyword search results on Google, Yahoo, MSN and AOL are determined by search engine spiders and/or robot crawlers.

●

Recent internet marketing studies confirm that keyword searchers prefer the organic results at a 6 to 1 ratio vs. pay-per-click
sponsored search advertising listings.

Is your corporate website being found early and often on the keywords and keyword phrases that best describe your products,
services and industry? Harness the power that our proven organic search engine optimization technologies provide...

Learn more about our client roster, one of the strongest in the SEO industry, and more importantly discover why our client-focused
Organic Search Engine Optimization company maintains the highest client retention rate in the SEO industry.
"Our year over year revenues are climbing rapidly in a timid economy.
If you are looking for an excellent SEO Company, contact Peak Positions"
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