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Microsoft wants Google, Yahoo on board before it adopts rules.
Microsoft said it wants Google and Yahoo to agree to European demands to cut the time they keep users' search-engine records
before it does the same.
While Microsoft is able to meet the requirements, it wants to wait until its larger search rivals get on board, Brendon Lynch, the
company's director of privacy strategy, said Sunday in a telephone interview. A group of European Union officials — dubbed the
Article 29 Data Protection Working Party — have asked search engines to purge their user records after six months.

"The proposals are feasible, but we want them to be adopted industrywide," Lynch said. "If Microsoft alone adopted the
recommendations of the Article 29 Data Protection Working Party, it wouldn't have a broad impact on its users in Europe because
our market share is so small.''
Shortening the length of time that search engines keep such records could eat into advertising revenue, the main source of sales for
Google and Yahoo. The companies rely on users' queries to target advertising more specifically. That has raised privacy questions,
since search engines keep track of exactly where customers go online and what they read and buy.
Search-engine providers that retain online search data for longer than six months break EU privacy laws, the Article 29 group said in
April. The association is made up of data-protection officials from the 27 EU nations and from three non-EU countries, including
Norway.
Google cut the length of time it keeps data to nine months in September, from 18 months.
Microsoft said in July 2007 that it would remove identifiers from individuals' search data after 18 months. That same month, Yahoo
said it would adopt a 13-month cutoff.
Both Microsoft and Yahoo trail Google in European Internet search traffic. Google has almost 80 percent of the market, while
Microsoft and Yahoo together account for about 4 percent, according to research company ComScore.

Learn more about Search Engine Optimization, the most effective form of online advertising.

Search Engine Marketing is the fastest growing advertising medium in the world, projected to become 10x more powerful and
influential than traditional media outlets such as: network television, cable television, local television, network radio, local radio,
satellite radio, national newspapers, local newspapers, magazines, billboards, direct mail, telemarketing and more.

Discover the most powerful and effective form of advertising, Search Engine Optimization.
An aside for consideration are the the distinct segments within the field of Search Engine Optimization. Clarification and separation
are required in terms of paid search marketing, sponsored search advertising, pay per click, email marketing (spam), and the
foundation of strategic internet marketing: Organic Search Engine Optimization (Organic SEO) are also referred to as Natural
Search Engine Optimization (Natural SEO).

Key Organic Search Engine Optimization Facts:
●

Keyword search is the 2nd most popular online activity, rapidly approaching the popularity of email retrieval.

●

90% of all new website visitors are delivered by a major search engine and/or directory.

●

98% of all keyword search activity results are powered by the big 4 search engines: Google, Yahoo, MSN and AOL.

●

Keyword search results on Google, Yahoo, MSN and AOL are determined by search engine spiders and/or robot crawlers.

●

Recent internet marketing studies confirm that keyword searchers prefer the organic results at a 6 to 1 ratio vs. pay-per-click
sponsored search advertising listings.

Is your corporate website being found early and often on the keywords and keyword phrases that best describe your products,
services and industry? Harness the power that our proven organic search engine optimization technologies provide...

Learn more about our client roster, one of the strongest in the SEO industry, and more importantly discover why our client-focused
Organic Search Engine Optimization company maintains the highest client retention rate in the SEO industry.
"Our year over year revenues are climbing rapidly in a timid economy.
If you are looking for an excellent SEO Company, contact Peak Positions"
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