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Former AOL Chief Jonathan Miller Seeking to Buy Yahoo.
Former AOL chief Jonathan Miller is talking to investors about raising money to
purchase all or part of Yahoo Inc., a long-shot deal that signals that investors'
interest in the troubled Internet property has yet to subside.
Mr. Miller, who ran AOL from 2002 to 2006, has been sounding out private-equity
investors and sovereign-wealth funds for months, and it is unclear where the talks
stand, these people say.
Mr. Miller believes he can fashion a deal that would be worth about $20 to $22 a
share to Yahoo shareholders, these people say, which would involve raising about
$28 billion to $30 billion to purchase the entire company.
Some large Yahoo shareholders and board members were not aware of the talks
Tuesday, suggesting Mr. Miller's discussions are informal. Mr. Miller did not respond
to requests for comment, and a spokeswoman for his investment firm declined to
comment. A Yahoo spokesman declined comment.
Other people close to Yahoo expressed skepticism that Mr. Miller would succeed in
lining up investors. Given banks' reluctance to lend money right now, financing a
deal of this size would be extremely difficult, even from deep-pocketed sovereignwealth funds.
An investment in Yahoo would also be risky amid the current slump in advertising
and during the company's search for a new chief executive. Sovereign investors have lost money on many large investments in the
past year and may be reluctant to make a bet on a company with Yahoo's challenges.
It is unclear whether Microsoft Corp., which has indicated it is still open to doing a search deal with Yahoo, would be involved. A
Microsoft spokesman declined to comment.
Other investors and private-equity firms continue to mull potential moves for Yahoo, say people familiar with the discussions. These
people caution that it is far from clear whether any deal could get done, particularly given Microsoft's possible interest and the
market meltdown.
Many of these players have been discussing possible moves since February when Yahoo's stock was hovering around $30 a share.
Since then, Yahoo's stock price has dropped sharply. It closed Tuesday at $11.50 a share on the Nasdaq Stock Market, putting the
company's market capitalization at $16 billion.
Mr. Miller, a partner at investment firm Velocity Interactive Group, has been a behind-the-scenes player in discussions between
Yahoo and Microsoft for months, advising both sides on how to make a deal between the two companies work.
This summer, Yahoo was poised to appoint him as a board member as part of settlement to activist investor Carl Icahn's proxy fight.
But when Time Warner Inc. told Mr. Miller it planned to enforce his non-compete agreement, Mr. Miller withdrew his name.

Learn more about Search Engine Optimization, the most effective form of online advertising.

Search Engine Marketing is the fastest growing advertising medium in the world, projected to become 10x more powerful and
influential than traditional media outlets such as: network television, cable television, local television, network radio, local radio,
satellite radio, national newspapers, local newspapers, magazines, billboards, direct mail, telemarketing and more.
Discover the most powerful and effective form of advertising, Search Engine Optimization.

An aside for consideration are the the distinct segments within the field of Search Engine Optimization. Clarification and separation
are required in terms of paid search marketing, sponsored search advertising, pay per click, email marketing (spam), and the
foundation of strategic internet marketing: Organic Search Engine Optimization (Organic SEO) are also referred to as Natural
Search Engine Optimization (Natural SEO).

Key Organic Search Engine Optimization Facts:
●

Keyword search is the 2nd most popular online activity, rapidly approaching the popularity of email retrieval.

●

90% of all new website visitors are delivered by a major search engine and/or directory.

●

98% of all keyword search activity results are powered by the big 4 search engines: Google, Yahoo, MSN and AOL.

●

Keyword search results on Google, Yahoo, MSN and AOL are determined by search engine spiders and/or robot crawlers.

●

Recent internet marketing studies confirm that keyword searchers prefer the organic results at a 6 to 1 ratio vs. pay-per-click
sponsored search advertising listings.

Is your corporate website being found early and often on the keywords and keyword phrases that best describe your products,
services and industry? Harness the power that our proven organic search engine optimization technologies provide...

Learn more about our client roster, one of the strongest in the SEO industry, and more importantly discover why our client-focused
Organic Search Engine Optimization company maintains the highest client retention rate in the SEO industry.
"Our year over year revenues are climbing rapidly in a timid economy.
If you are looking for an excellent SEO Company, contact Peak Positions"
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