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The GPhone - New Google Wireless Cell Phone In The Cue.

Silicon Valley is abuzz with excitement around rumours that Google, the web-search giant that is Apple's neighbour in Silicon Valley, 
could enter the market with its own "gPhone". Google's boss, Eric Schmidt (a veteran of the telecom industry), has already said that 
the firm plans to bid for a prime slice of American wireless spectrum in a forthcoming auction, something Apple is also said to be 
considering. In short, both mobile operators and handset-makers could soon be confronted with two of the world's sexiest brands as 
direct rivals.  
 
Publicly, Apple and Google are being diplomatic so far. The industry is a stool with three legs-network service, devices, and the 
software and content that goes on them-and "I don't think any player in the ecosystem trying to glue it all together will be very 
successful," says Dipchand Nishar, who leads Google's mobile-phone strategy. By this he may simply be conceding the obvious, 
which is that Google would not build hardware, even if it made the other two legs.  
 

 
But Google seems to be up to something when it comes to wireless phones and wireless mobile search applications. It bought a 
company called Android in 2005 that specialises in mobile-phone software. It has Google Talk, a free internet-calling service. In July 
it bought GrandCentral Communications, a firm that gives users one single phone number for life. And it recently filed a patent 
application for a new google checkout expansion & mobile-payment technology.  
 
It would certainly be tempting to tie all these bits together into a new software "platform" for mobile phones and offer it to handset-
makers as an alternative to existing smart-phone operating systems such as Symbian, Palm or Microsoft's Windows Mobile. 
Naturally, Google's search, e-mail and document services would be tightly integrated, along with its advertising technologies, which 
might pave the way for mobile service that is partly or wholly subsidised by advertising.  
 
As a strategy, this might be just different enough from Apple's to assure harmony with its ally. Mr Schmidt sits on both companies' 
boards, as does Arthur Levinson, the boss of Genentech, a biotech firm. Google already supplies map and video software for 
Apple's iPhone. It would suit neither firm to open hostilities. So Google may concentrate on software for mobile ecommerce 
transactions such as: trips, travel, concert tickets to be made with mass-market wireless phone devices, leaving Apple to make 
elegant, high-end hardware.  
 
Hardware aside, the more intriguing possibilities concern the spectrum auction. Next year America's Federal Communications 
Commission (FCC), the telecoms and media regulator, will sell a band of radio wavelengths that will become available in 2009 as 
television broadcasters migrate from analogue to digital technology.  
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The usual buyers for such spectrum would be America's existing telecoms operators, such as AT&T and Verizon. Their "walled 
garden" model does not allow consumers to choose among handsets, operators and software applications, or even to roam around 
the open internet. In July, however, Mr Schmidt sent a letter to the FCC in which he pledged Google's intentions to enter the bidding, 
provided the FCC forces any winner to open up the new network.  
 
The FCC accepted some but not all of Google's advice, so the winner will have to give consumers the freedom to choose wireless 
handsets and wireless applications. Mr Schmidt declares himself happy enough and says that Google will "be a player in some 
form", either alone or in concert with partners. Such as Apple, perhaps?  

Learn more about Search Engine Optimization, the most effective form of online advertising.

Search Engine Marketing is the fastest growing advertising medium in the world, projected to become 10x more powerful and 
influential than traditional media outlets such as: network television, cable television, local television, network radio, local radio, 
satellite radio, national newspapers, local newspapers, magazines, billboards, direct mail, telemarketing and more. 
 
Discover the most powerful and effective form of advertising, Search Engine Optimization. 
 
An aside for consideration are the the distinct segments within the field of Search Engine Optimization. Clarification and separation 
are required in terms of paid search marketing, sponsored search advertising, pay per click, email marketing (spam), and the 
foundation of strategic internet marketing: Organic Search Engine Optimization (Organic SEO) are also referred to as Natural 
Search Engine Optimization (Natural SEO).
 
 

Key Organic Search Engine Optimization Facts:

●     Keyword search is the 2nd most popular online activity, rapidly approaching the popularity of email retrieval.
 

●     90% of all new website visitors are delivered by a major search engine and/or directory.
 

●     98% of all keyword search activity results are powered by the big 4 search engines: Google, Yahoo, MSN and AOL.
 

●     Keyword search results on Google, Yahoo, MSN and AOL are determined by search engine spiders and/or robot crawlers.
 

●     Recent internet marketing studies confirm that keyword searchers prefer the organic results at a 6 to 1 ratio vs. pay-per-click 
sponsored search advertising listings. 

Is your corporate website being found early and often on the keywords and keyword phrases that best describe your products, 
services and industry? Harness the power that our proven organic search engine optimization technologies provide... 
 

 
Learn more about our client roster, one of the strongest in the SEO industry, and more importantly discover why our client-focused 
Organic Search Engine Optimization company maintains the highest client retention rate in the SEO industry.  
 

"Our year over year revenues are climbing rapidly in a timid economy. 
If you are looking for an excellent SEO Company, contact Peak Positions"
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