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Free Web Plan Being Pushed By FCC Head.
Outgoing Federal Communications Commission Chairman Kevin Martin is pushing for action in December on a plan to offer free,
pornography-free wireless Internet service to all Americans, despite objections from the wireless industry and some consumer
groups.
At its December meeting, the FCC could also consider new rules designed to speed up consideration of disputes between
independent cable programmers and cable providers such as Time Warner Cable Inc. and Comcast Corp., which either refuse to
carry some channels or put them on specialty tiers of service that cost subscribers more.

The agency also will ask for more feedback on its proposal to require programmers to sell their channels to cable operators
individually instead of in bundles.
The free Internet plan is the most controversial issue the agency will tackle in December. Mr. Martin shelved plans to consider a
wider variety of sticky issues pending at the agency, including a request by the Hollywood studios to hobble TVs and set-top boxes
so studios can offer copy-protected theatrical releases sooner.
The proposal to allow a no-smut, free wireless Internet service is part of a proposal to auction off a chunk of airwaves. The winning
bidder would be required to set aside a quarter of the airwaves for a free Internet service. The winner could establish a paid service
that would have a fast wireless Internet connection. The free service could be slower and would be required to filter out pornography
and other material not suitable for children. The FCC's proposal mirrors a plan offered by M2Z Networks Inc., a start-up backed by
Kleiner Perkins Caufield & Byers partner John Doerr.
Consumer advocates have objected to the FCC's proposed pornography filter, while the wireless industry has objected to the entire
free Internet plan. To address concerns about the filter, the FCC is proposing that adults could opt out and access all Internet sites.
T-Mobile USA, in particular, has raised concerns. The Deutsche Telekom AG unit paid about $4 billion a few years ago for nearby
airwaves and has complained that the free wireless Internet plan will likely result in interference for consumers of its new 3G wireless
network. The FCC dismissed the company's interference concerns this fall, although T-Mobile disagreed with that finding.

Learn more about Search Engine Optimization, the most effective form of online advertising.

Search Engine Marketing is the fastest growing advertising medium in the world, projected to become 10x more powerful and
influential than traditional media outlets such as: network television, cable television, local television, network radio, local radio,
satellite radio, national newspapers, local newspapers, magazines, billboards, direct mail, telemarketing and more.

Discover the most powerful and effective form of advertising, Search Engine Optimization.
An aside for consideration are the the distinct segments within the field of Search Engine Optimization. Clarification and separation
are required in terms of paid search marketing, sponsored search advertising, pay per click, email marketing (spam), and the
foundation of strategic internet marketing: Organic Search Engine Optimization (Organic SEO) are also referred to as Natural
Search Engine Optimization (Natural SEO).

Key Organic Search Engine Optimization Facts:
●

Keyword search is the 2nd most popular online activity, rapidly approaching the popularity of email retrieval.

●

90% of all new website visitors are delivered by a major search engine and/or directory.

●

98% of all keyword search activity results are powered by the big 4 search engines: Google, Yahoo, MSN and AOL.

●

Keyword search results on Google, Yahoo, MSN and AOL are determined by search engine spiders and/or robot crawlers.

●

Recent internet marketing studies confirm that keyword searchers prefer the organic results at a 6 to 1 ratio vs. pay-per-click
sponsored search advertising listings.

Is your corporate website being found early and often on the keywords and keyword phrases that best describe your products,
services and industry? Harness the power that our proven organic search engine optimization technologies provide...

Learn more about our client roster, one of the strongest in the SEO industry, and more importantly discover why our client-focused
Organic Search Engine Optimization company maintains the highest client retention rate in the SEO industry.
"Our year over year revenues are climbing rapidly in a timid economy.
If you are looking for an excellent SEO Company, contact Peak Positions"
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